Table 1. The Symbolic Dimensions of Scenes
	Theatricality
	　
	　

	Scenes generate a chance to see and be seen, shaping the bearing and manners of their members. Participants can enjoy the essentially social pleasure of beautifully performing a role or a part, or of watching others do so. This is the pleasure of appearances, the way we display ourselves to others and see their images in turn.

	Sub-Dimension
	Example
	Sample Amenity Indicators

	Glamour
	Standing on the red carpet at Cannes gazing at the stars going by
	Fashion Shows & Designers; Designer Clothes & Accessories; Beauty Salons; Nail Salons; Motion Picture & Video Exhibition; Motion Picture & Sound Recording Studios; Agents, Managers for artists & other public figures; Film Festivals; Night Clubs; Jewelry Stores; Casinos

	Formality
	Going to the opera in a gown or white tie and tails
	Formal wear & costume rental; Opera Companies; Fine Dining; Private Clubs; Dance Companies; Night Clubs; Golf courses & country clubs; Theater Companies & Dinner Theater; Religious Organizations; Offices of Lawyers; Professional Organizations

	Transgression
	Watching a performance artist pierce his skin
	Body Piercing Studios; Tattoo Parlors; Adult Entertainment: Nightclubs; Adult Entertainment: Comedy and Dance Clubs; Leather Clothing Stores; Skateboard Parks; Casinos; Beer, Wine, & Liquor Stores; Gambling Industries

	Neighborliness
	Attending a performance by the community orchestra
	Bed & Breakfast Inns; Civic & Social Organizations; Religious Organizations; Golf Courses & Country Clubs; Sports Teams & Clubs; Playgrounds; Elementary & Secondary Schools; Fruit & Vegetable Markets; Coffee Houses; Pubs; Baked Goods Stores; 

	Exhibitionism
	Watching weightlifters at Muscle Beach
	Adult Entertainment: Night Clubs; Fashion Shows & Designers; Body Piercing; Tattoo Studios; Health Clubs; Fashion Shows & Designers; Beauty Salons; Nail Salons; Discotheques

	Authenticity
	
	

	The human possibility to be realized in a scene, even where it is highly theatrical, may also be defined by the extent to which a scene affirms a sense of rootedness, confirming or reshaping the primordial identity of their members. Participants may seek the pleasure of having a common sense of what makes for a real or genuine experience. This is the pleasure of identity, the affirmation of who we are at bottom and what it means to be genuine and real rather than fake and phony.

	Sub-Dimension
	Example
	Sample Amenity Indicators

	Local
	Listening to the blues in the Checkerboard Lounge, landmark of the Chicago blues
	Bed & Breakfast Inns; Historical Sites; Fishing Lakes & Ponds; Marinas; Book Dealers: Used & Rare; Antique Dealers; Scenic & Sightseeing Services; Nature Parks & Other Similar Institutions; Spectator Sports; Sports Teams and Clubs; Microbreweries; Fruit & Vegetable Markets; Meat Markets

	Ethnic
	Recognizing the twang of Appalachia in the Stanley Bros.’ Voices
	Ethnic Restaurants (approximately 40 cuisines); Ethnic Music; Ethnic Dance; Folk Arts; Cultural and Ethnic Awareness Programs; Language Schools; Gospel Singing Groups; Martial Arts Instruction; 

	Corporate
	Reviling a Britney Spears show because she is a corporate creation
	Marketing Research; Management Consulting Services; Warehouse Clubs & Superstores; Designer Clothes & Accessories; Fast Food Restaurants; Business & Secretarial Schools; Department Stores; Convention & Trade Shows; Public Relations Agencies; Spectator Sports; Amusement & Theme Parks; Advertising & Related Services

	State
	Visiting the Gettysburg Battlefield
	Political Organizations; Embassies and Delegations; Historical Sites; American Restaurants; 

	Rational
	Reveling in the cosmic scope of human reason at a planetarium
	R & D in Physical, Engineering, and Life Sciences; Scientific R & D Services; Colleges, Universities, and Professional Schools; Planeteria; Aquariums; Human Rights Organizations; Management, Scientific, & Technical Consulting; Exam Preparation and Tutoring; Libraries & Archives; Computer Training; Offices of Lawyers


Table 1. The Symbolic Dimensions of Scenes (continued)
	Legitimacy
	　
	　

	In addition to their theatricality and authenticity, scenes may be defined by a judgment about what is right and wrong, how one ought to live, structuring the legitimacy of social consumption, shaping the beliefs and intentions of their members. Participants can seek the pleasure of a common sense of being in the right or rejecting those in the wrong. This is the pleasure of a good will, intending to act on what one takes to be valid beliefs.

	Sub-Dimension
	Example
	Sample Amenity Indicators

	Traditional
	Sharing in the stability and assurance of hearing Mozart performed in the Vienna State Opera as you believe it was earlier
	Genealogy Societies; Historical Sites; Opera Companies; Antique Dealers; Fine Arts Schools; Libraries & Archives; Family Restaurants; Family Clothing Stores; Religious Organizations; Dance Companies; Museums 

	Utilitarian
	Attending a benefit concert because it contributes to positive outcomes or savoring the value of efficient production at a museum of industry
	Fast Food Restaurants; Technical & Trade Schools; Warehouse Clubs & Superstores; Business & Secretarial Schools; Management Consulting Services; Convenience Stories; Business Associations; Junior Colleges; Computer Systems Design; Database & Directory Publishers; Exam Preparation & Tutoring; Educational Exhibits

	Egalitarian
	Enjoying the democratic implications of a crafts fair
	Human Rights Organizations; Salvation Army; Public Libraries: Elementary & Secondary Schools (Public); Environment & Wildlife Organizations; Junior Colleges; Services for Elderly & Disabled Persons; Social Advocacy Organizations; Individual & Family Services; Religious Organizations

	Self Expressive
	Enjoying hearing a jazz musician play something that could only be improvised spontaneously at that particular moment
	Dance Companies; Fashion Shows/Designers; Yoga Studios; Art Dealers; Comedy Clubs; Body Piercing; Tattoo Parlors; Recorded Music Stores; Vintage & Used Clothing; Custom Printed T-Shirts; Music Festivals: Fine Arts Schools; Graphic Design Services; Independent Artists, Writers & Performers; Musical Groups & Artists; Performing Arts Companies; Sound Recording Industries; Hobby, Toy, & Game Stores; Interior Design Services; Karaoke Clubs

	Charismatic
	Watching a Chicago Bulls game because of the charismatic aura of Michael Jordan rather than because one is a Chicagoan
	Designer Clothes & Accessories; Fashion Shows/Designers; Motion Picture & Video Exhibition; Art Dealers; Dance Companies; Historical Sites; Motion Picture & Sound Recording Industries; Musical Groups & Artists; Performing Arts Companies; Promoters of Entertainment Events; Spectator Sports; Fine Arts Schools; Sports Bars; Sound Recording Studios


Figure 1. The American Scenescape
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Red areas are more “communitarian” scenes, small towns and rural counties with higher scores on neighborliness and tradition (where there are more churches, parks, family restaurants, etc., and people say they know their neighbors, participate in civic meetings with them, and invite them to dinner, etc.) and are adjacent to other counties with similar characteristics. We see a band of such red hot spots that runs from Mississippi up the center of the US to Minnesota and North Dakota.  Blue areas are not small-town neighborly, but more often urbane in scoring higher on self-expressive, exhibitionist, transgressive, and glamorous dimensions.  
The Coolest locations on the map have considerable face validity: they are California, especially Southern California along the coast, as well as Colorado, and the New York to Washington DC corridor. These are interestingly distinct from the more commonly discussed Red /Blue map of Republican/Democratic voting. Our Hot and Cold spots seem to capture more the social / cultural dimensions that dovetail more with “social liberalism” as discussed in the New Political Culture (and by Ronald Inglehart, David Brooks and others). We focused on them as social life, migration decisions, and debates among political candidates, much research suggests, increasingly stress these social/cultural lifestyle elements (complimenting the material, job, fiscal dimensions of life). 
Note that this map of our scenes dimensions is similar to maps of the “big five” personality types, such as conscientiousness and agreeableness in the South and Midwest, and openness to experience on the two coasts (Florida 2008: 196)
Figure 2. City of Ideas Hypothesis
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Note: In these and other figures, bars show the impact via the standardized regression coefficients for each independent variable (like College Graduates here) on nine dependent variables (EntP etc.).  Whiskers indicate the 95% Confidence Interval for each coefficient. Thus if the whiskers do not cross the horizontal line at zero, the results are statistically significant.  In this first graph, only DfPop is not significant. From left to right, dependent variables are log entertainment patents per capita, log other patents per capita, log high tech patents per capita, log proportional change in total employment (1994-2001), log proportional change in population (1990-2000), proportional change in per capita income (1990-2000), proportional change in gross rent (1990-2000), difference in proportion of college graduates (1990-2000) and difference in proportion of individuals with post-graduate degrees (1990-2000).  Unless otherwise noted, the Core variables (see Appendix A) are included as controls. These are classic least squares multiple regression point estimates.       
Figure 3. City of Ideas Hypothesis (continued)
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Note: See Figure 2 for more detailed information regarding the models presented.

Figure 4. Techno-City Hypothesis
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 Note: See Figure 2 for more detailed information regarding the models presented.

Figure 5. Social Climate Hypotheses
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Note: See Figure 2 for more detailed information regarding the models presented.
Figure 6.  Density Hypotheses
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Note: Population Density coefficients are reported using a different scale than the other four measures.  See Figure 2 for more detailed information regarding the models presented.
Figure 7.  Artist as Economic Engine Hypothesis
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Note: For these regressions, the broader arts jobs location quotient variable used in the Core was removed.  The measures of interest here are constructed from a narrower set of artistic jobs as detailed in Appendix A. See Figure 2 for more detailed information regarding the models presented.

Figure 8.  Warm Growth and Weekend Warrior Hypotheses

[image: image10.png]Effect of Mean July Temperature

03

041

Effect of Mean January Temperature

041

00
02
03

@ 01

Effect of Natural Amenities Scale

041

00
02
03

@ 01

Effect of Waterfront Amenities.

041

00
02
03

@ 01

Jordpeioia
atai0010
wasoia
1oda
doasa
Lovesaona
ALk
a0
au3

Jordpeioia
atai0010
wasoia
1oda
doasa
Lovesaona
ALk
a0
au3

Jordpeioia
atai0010
wasoia
1oda
doasa
Lovesaona
duwatH
a0
au3

Jordpeioia
atai0010
wasoia
1oda
doasa
Lovesaona
ALk
a0
au3



Note: For Waterfront Amenities and Natural Amenities Scale, water surface area and mean January temperature were included with the Core as controls.  For Mean January Temperature, mean July temperature was included with the Core as a control, and vice versa. See Figure 2 for more detailed information regarding the models presented. 

Figure 9.  Scenes Hypotheses
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See Figure 2 for more detailed information regarding the models presented.

Figure 10.  Generic Effect of Bohemia
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Note:  See Figure 2 for more detailed information regarding the models presented.

Figure 11.  Differential Effect of Bohemia
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Note:  See Figure 2 for more detailed information regarding the models presented.

Figure 12.  Differential Effect of Localism (Walkability)
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Note:  See Figure 2 for more detailed information regarding the models presented.

Figure 13.  Differential Effect of Technology Job Concentration[image: image17.png]029
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Note:  See Figure 2 for more detailed information regarding the models presented.

SPSS DfCollege:
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Figure 14.  Differential Effect of Localism (Natural Amenities)
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Note:  See Figure 2 for more detailed information regarding the models presented.

